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Personal Information
Department

Name
Date of Birth
Last Academic Degree
Major
Minor
Academic Title
Date Obtained
Academic Degrees
Academic Degree
BA

Higher Diploma
MA
Ph.D.




[
Other Academic Degrees

Thesis or Dissertation

Title Of Thesis Or Specialization According To Academic Degree
Dissertation Thesis Or Dissertation

Websites
Platform Name
Academic Profile
Official email address
Google Scholar
ORCID
Research Gate
LinkedIn
Scopus

* Note: Get the above links from the contact information icon in the academic profile of each teacher

Awards, Scholarships or Certificates of
Appreciation

No. Title of Awards, Scholarships or
Certificates of Appreciation

Authored or Translated Books
Title Of The Book Publisher




Publications
No. Research Title Journal Classify Publication
(Scopus / Date
International /
Local)

Conferences
Conference Title Conference organizer

Teaching Experience:
No. Subject Academic Year

Administrative Positions
Position Job Title
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