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CpaBHUTENbHbIN aHaNu3
YPOBHSAI KOHKYPEHUUU Ha
POCCUIACKOM U MPAKCKOM
PbIHKaX Npoxn1agutesibHbiX
HaNUTKOB

KoHKypeHTHaA cTpaTerus
Pepsico Ha pbiHKe
npoxnaguTenbHbIxX
HanuTtkos Poccun

The Impact of The
Marketing Mix Cost
Leadership Strategy on The
Market Share of Baghdad
Soft Drinks Company
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the impact of
macroeconomic factors on
the analysis and forecast of
the company's cash flows
in Russia market
Developing the company's
financial strategy and its
role in achieving
sustainable development

THE EXTENT TO WHICH
THE BLUE OCEAN
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TELECOM COMPANY -
BAGHDAD IS ADOPTED
TO IMPROVE
MARKETING
PERFORMANCE (AN
EXPLORATORY STUDY
OF THE OPINIONS OF
THE COMPANY'S
SAMPLE SURVEYED)
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MNoBbiweHue 3¢ PeKTUBHOCTU
cTpaTermyeckoro
MeHeAKMeHTa
Pa3paboTKa 1 oueHKa
apdeKTuBHOCTH
CTpaTerMyecKoro njaHa
¢urHaHcoBO-KpegUTHOI
opraHusauuu
[AunHamuKa n npobnembl
pa3BuUTMA 6aHKOBCKOM
cuctembl Poccum, cTatba Ha
KoHdepeHuum
MapKeTUHroBble cTpaTerum
Ha pbiHKe 6€3a/1KOoroNbHbIX
HanuTtKoB UpakKa
ocobeHHOCTU popMUPOBaAHUA
MApPKEeTUHIOBOM CTpaTernmn Ha
PbIHKe NPOXAaAUTENbHbIX
HanuTKoB UpakKa
Bbibop mapKeTUHroBoii
cTpateruu npeanpuaTMA Ha
pblHKe 6e3a/KOroNbHbIX
HanUTKoB UpakKa c yyeTom
3KOHOMMYECKUX U
HaLMOHANbHbIX
ocobeHHoOCTel cTpaHbl
KoHKypeHTHasA cTpaterus
PEPSICO Ha pblHKe
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