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Curriculum Vitae

Mustansiriyah University — College of Administration and Economy - Department of Business
Administration
Mobile: 07723218869

Email: mahal7arifl@)gmail.com

Personal Summary:

- Professor Dr. Maha Arif Preesam born in Baghdad -1964 .
- Faculty member at the College of Administration and Economics - Department of Business

Administration .
-General specialization : Marketing

-Specific specialization : future studies in marketing
-More than seven years of administrative experience at the presidency of Al-Mustansiriya
University in the capacity of director of the office of the

Education:

-Bachelor's Dgree — Alrafidain College
-Master's Degree —Mustansiriyah University

-Ph.D. Mustansiriyah University

ACADEMIC HONORS AND AWARDS:

-Several books thanks
-Acertificate of appreciation

ACADEMIC /TEACHING EXPERIENCE:

-More than (18) years.

COURSES TAUGHT:
Undergraduate Graduate
- Marketing management -International Tourism Marketing / PhD
-Management information systems - Supply
-Scientific research Scenarios / - Management / PhD

-Office management

-- Administrative material & stores

- Organizational behavior
-Government contracts management
- Insurance management

-Higher Diploma
- Ceremonies and Etiquette / Higher
Diploma
-Crisis Management / Master's
-Strategic Performance Management / Higher
Diploma
- Ethics and methods of scientific research /
Higher Diploma
- Philosophy of administrative thought /
PhD




PROFESSIONAL AFFILIATIONS:

- The Iraqi Scientific Business Administration Association
- Al-Rasikh Scientific Technical
Association

PUPLICATIONS:
Scientific Research :

- The role of the promotional mix elements in the development of tourist centers

- The role of information technology in tourism development

- The role of e-marketing in the development of hotel services

- The role of training in enhancing the core capacity of the human resources

- Innovations costs (Sustainable sweeping) and their suitability for th job market -
Importance of neuromarketing

- Strategic entrepreneurship and influence in the medical tourism (Ain al- Tamur area)
- Talent management and its impact in supporting the strategic decisions of the
organizations

- Supply chain strategies and their impact on achieving customer satisfaction

- The impact of strategic intelligence in marketing university services

-Magnetic Marketing Success Factors and Their Impact on Purchasing Decision Making
- Marketing Innovation and Its Reflection on Improving the Marketing Performance

- The Influence of Entrepreneurial Supply Chain on Marketing

- Electronic Marketing and its Impact on Customer Satisfaction chain

- Excellence strategy and its impact on the service provided

- The impact of interactive marketing on insurance services

- The impact of service quality on customer relationship management

- Impact of inbound marketing strategy on enhancing customer engagement with the mediation of
electronic service quality

- The effect of electronic service quality in enhancing customer engagement

- The role of green human resource management in promoting organizational excellence: an
analytical study in the People’s Municipality Department

- Entrepreneurial Thinking Practices and Their Impact on Reducing Organizational Aging

SCIENTIFIC BOOKS:
-Strategic leadership: contemporary intellectual and marketing concepts
-Knowledge strategies: intellectual and marketing premises

PROFFESSIONAL DEVELOPMENT :

1- Participation in several courses, including :
- Teaching methods 2005 session
- Integrated session of the computers in 2006
- Audit cycle for the purposes of scientific promotion in 2012

2- Participating in a number of seminars and conferences as a
researcher and attend .
3- Participate in a number of workshops
4- Participation in several committees
5- Participate in the discussion and evaluation of theses and research 6- Throwing
external lectures / scientific cooperation . 7- Supervising a number
of postgraduate students (PhD, Master’s, and Higher Diploma).



