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Understanding Pricing
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How companies price
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Consumer Psychology and Pricing
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Determining Demand : k!l aaad G

Figure 14.2 Inelastic and Elastic Demand

Il N N .
(a) Inelastic Demand (b) Elastic Demand

§15 [Eemme e N e $15

Price

§10 SRR e $10

|
100 105 50 150
Quantity Demanded per Period Quantity Demanded per Period

14-15



o) Al JLI85 Jal g2

N
goilall (Ao jpad

s AY) Jall ¢ idiall 33 gana 48 20

Jilaal) Bagad ¢ idial) 43 e 4 s

O idiall ASH) JRAN e jaual) ¢ jad) cul@ddl) Jias

A 7 giiall 4,00 AR 45 jlha i) paa jhua

Al (e g A AT b

Wil iy G0 Qg ga pa 77 silal) aladin)

d@a laid) o 3 dle é)\ dlsag UJD\ Ba g siiall (Aad o) sid)
Exclusiveness W ias 48 j&l) o aull g z Uy

gl (A O Cpidall S a9

(N[N N[ N|W N~
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Production

Figure 14.4 Cost per Unit as a Function of

Accumulated Production

Current
price

$10|S===mmni o o e

Experience
curve

Cost per Unit
R C <
D
|

~
|

@
N
|

i
|
|
|
|
!
|
|
!
|
|
|
|
!

| | [
100,000 200,000 400,000 800,000
Accumulated Production

14-18



Selecting a_: sawdl) 48y b I3
Pricing Method

High Price

(No possible
demand at
this price)

Ceiling
price

Customers’
assessment
of unique
product
features

Orienting
point

Competitors’
prices and
prices of
substitutes

Costs

Floor
price

Low Price

(No possible
profit at
this price)




Markup Pricing e (hald (bl Jo prdil)

Target- Return Pricing idg-icual) Lilal] uls] Ao _paidl]

Perceived Value 4S il Ladll gl o paudl
Pricing

: Value Pricing 4!l gl (Ao _padl]
Going-Rate (pwdliall aival) cudeil| gl Ao prdl),
: Pricing

Auction-Type Pricing </ jad) (ulis  Jo _priidl)
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