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ABSTRACT
The Impact of values senior Leaderships In Organizational Adaptation

The values represent the cornerstone of the culture of tourism organizations
and hotel and with how it led from the values they show through heir decisions on
finding solutions about the environmental variables they face and that affect the
components and activities and survival and to take the case of effective adaptation
with values as a main frame which is positioned objectives and decisions in the light
It therefore helps to achieve clarity of the top relationship with external
environment, which shows the impact on tourism organizations as result of
movement quick and active and the fact that the organization systems are linked to
the environment, it will adapt to these environmental variables is here embodied
form of the senior relationship between values and adapt the organizational form
the framework of philosophical and intellectual of this study, namely following (the
Impact of values Top Leaderships In Organizational Adaptation, applied study on the
organizational tourism)and raised a set of key questions to determine the level
variables of the study and the study on he expressed problem of the study was
intended to clarify the relationship philosophical among the variables were within
reference theoretical explanation dimensional philosophical and intellectual form of
the relationship between the variables of the study in the light box field is selected
group of hotels in Baghdad location for the study consisted of (7) hotels of the
mixed and private sectors, and adopted the study questionnaire as an instrument to
measure the (53) officials at the level of senior leadership are of degree (Director
commissioner, Associate Director of the commissioner, Director, Director of the
Division)was used a variety of means of statistical and scientific analysis and
processing of a questionnaire study, which was center-alighed mean and standard
deviation and relative importance to indicate the level of variables of the study and
the correlation coefficient Spearman to measure the relationship between the
variables of the study and the coefficient of simple linear regression simple linear
regression to measure the relationships of influence and test Mann-Whitney to
compare hotels in the mixed sector and private variables of the study and drawing
ready to statistical programs(spss-ver10)and program(Excel)and the importance of
the study was to provide intellectual rooting for the variables of the study and
application in the field study found a set of conclusions was the most important:

1. Hotels owns the leaders of mixed and private sectors a high level
of values that help to adapt to the external environment.

2. Came significantly influence the values in the components of the
system to conditioning.

The study came out a set of recommendations including:

1. Tourist interest in leadership and word to train and guide them
through their participation in training seminars and lectures at
universities and consolidate the values that help to environmental
requirements.



